-"==DEEZER






28

21

14

Annual global recorded music income in $bn 1999-2014 (inc. inflation)
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Apesar de o mercado de musica
estar patinando o streaming esta
crescendo rapidamente

Receita Industria Musical por Formato ($bn)
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Source: IFPI, Credit Suisse, ABI, EMI Insight, EIU forecasts (2014), PwC, Nielsen, RIAA; Streaming figures represent subscription and ad-
based on-demand music streaming revenues, and excludes radio formats like Pandora
(1) Includes paying subscriber revenues and ad-based revenues ; excludes radio format-only services like Pandora



Servigcos pagos de streaming
estao ainda no inicio de seu
desenvolvimento.

Assinantes de servigos de streaming

(millions) e R&dios continuam

sendo a maior forma de
consumo de audio
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Sources:

Nielsen, 2014 Music Report, January 7, 2015

Technavio, Global Digital Music Market 2015-2019, January 14, 2015
Global Web Index, March 19, 2014
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Deezer é um dos lideres mundiais de streaming pago
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Assinantes Paises

Telcos parceiros
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Deezer € um dos lideres entre servigos pagos de streaming
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Mudancas tecnolégicas
interferem em todos os elos da
cadeia musical

Tecnologia Y

Producao
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— Criacao do Napster (2001 — 26

» 2001 — IangaYnto iPod/iTunes / y

» 2003 —inicio d ‘venda de musicas no iTun

*

» 2003 - Criacao dQ‘Myspace (2008 - + de 230MM de perfis)

» 2007- Criacao de Deezer e Spotify



Mudanca de relacao entre fina Biamento
de produgao e reto o finan

Logica do fisico
$3$ producéo -> $3$ langcamento -> maior parte da receita realizada nos
primeiros 6 meses de venda

Logica do streaming
$$ producéo -> $$ langcamento -> receita gerada ao longo do tempo
(concentracao no langamento para grandes artistas pop)



ANNUAL SPENDING ON MUSIC ACTIVITIES

¥ Buying Admission To Live Music
Concerts

Buying Cds
¥ Satellite Radio Subscription
' Buying Music Gift Cards For Others
¥ Buying Admissions To Music Festivals
¥ Buying Digital Tracks
™ Buying Digital Albums

¥ Paying Cover To Small Live Music
Sessions
¥ Buying Other Forms Of Music (Vinyl
Y Records, Cassettes, Etc.)
> " Paid Online Music Streaming Services

¥ Buying admission to DJ event (specified
b))
Buying admission to DJ event
(unspecified DJ)




Streaming — modelo em construcao

€1.08bn €162.3m

€0.75bn
€043bn
T —

2012 2013 2014 2012 2013 2014

*Net loss attributable to owners of the parent

Source: company Source: company



Contato

Henrique Fares Leite
Head Of Label Relations LatAm

hfl@deezer.com
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